
Millennial Moms Shop
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Cereal/Granola

Juice boxes 

Peanut butter 
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Nuts
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Here are the top food products

that they view as HEALTHY: 
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Despite being the most digitally-connected generation, 

they still prefer shopping in STORES for food rather than ONLINE.

When it comes to shopping for food for their children's lunch boxes, 

NUTRITION outweighs PRICE and convenience.
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9 out of 10 Millennial Moms 

prepare HEALTHY lunch boxes 

for their child(ren).

Millennial Moms’ lunch boxes compared to their mothers’ ...

top 10
rated healthy food products on the site: 
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6 out of 10 Millennial Moms 

from how their own mothers 

packed theirs. 
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